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Google reviews are reviews of location-based businesses posted by customers that
appear on Google properties such as Google Maps and Google search. Since both these
platforms are so widely used by customers worldwide, Google has become the single
most important review site on the Internet. 

In this guide, we’ll talk about the importance of Google reviews for your business. We will
also dive into how you can get new Google reviews, better respond to them, and leverage
them to the fullest to supercharge your growth. The strategies we’ve laid out in this guide
are the same strategies used by thousands of our customers to improve their online
reputation and be found in relevant search results. 

Lambda Dental
319 reviews4.7

Jethro Ashford

Have been going for 8  years. It has been great every time.

Octavia Hawthorne

What are Google reviews?
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Why are Google reviews important? 
Here are four reasons why your business should actively spend time collecting and
managing Google reviews.

Studies show that 92% of consumers read online reviews before visiting a business. While all
review sites are important, Google’s reviews have the most impact because people turn to
Google more than any other search engine or review site.

Customers trust them

“Simulas has allowed us to organically move up the SEO
ladder at a fraction of the cost. Asking REAL customers
about their REAL experience is worth every penny.”

R u t h e r f o r d  P e m b r o k e ,  R u t h e r f o r d  L a w  F i r m .
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https://birdeye.com/online-reviews/
https://birdeye.com/online-reviews/
https://birdeye.com/online-reviews/


Google trusts them

More reviews mean more information for
Google’s algorithm

How reviews impact your clickthrough rate

Of course, there’s one thing any business needs to start collecting Google reviews:
a Google My Business profile.

We’ve seen that businesses with a higher overall star rating see up to a 35% higher
clickthrough rate. That means more traffic to your website and more attention from
potential customers.

Google trusts reviews for a simple reason: they want to give their users the best and most
relevant search results. If there are thousands of people giving you 5-star reviews, chances
are that your team is delivering great services — and Google responds by making sure
you’re showing up whenever customers make relevant searches.

Google also aims to give searchers relevant information. When a customer review contains
relevant keywords about your business (“Awesome estate planning!”), that will help Google
better understand the kinds of services that you provide. According to Moz, review signals
make up 15.44% of your local search ranking.
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https://moz.com/local-search-ranking-factors
https://moz.com/local-search-ranking-factors
https://moz.com/local-search-ranking-factors
https://moz.com/local-search-ranking-factors
https://moz.com/local-search-ranking-factors
https://moz.com/local-search-ranking-factors
https://moz.com/local-search-ranking-factors
https://moz.com/local-search-ranking-factors
https://moz.com/local-search-ranking-factors
https://moz.com/local-search-ranking-factors
https://moz.com/local-search-ranking-factors


G
O

O
G

LE
 R

E
V

IE
W

S
: 

T
H

E
 S

IL
E

N
T

 C
LI

E
N

T
 M

A
G

N
E

T
 E

V
E

R
Y

 L
A

W
 F

IR
M

 N
E

E
D

S
Google My Business explained
In order to start collecting Google reviews, you’ll need to claim your Google My Business
(GMB) profile. Your GMB profile is what will show up when someone searches for your
business on Google. It looks something like this:

EE)F)!,&#)*("/$*)03#")$%)!&8/%&/G)6(#*7$/

>?@A)6##78()*(B$(C0D4.9

9-:;)<+//,)=6.3)>/+-72
Website Directions Call



Google My Business (GMB) is a free tool from Google that helps you manage how your
business appears in Google search and Google Maps. Once you’ve claimed your profile,
you’ll be able to send review requests, respond to reviews and update your business
information like address and hours of operation.

There’s one big reason why Google My Business matters for any business: SEO. Google
My Business is crucial for getting your business discovered by new customers. According
to Moz, Google My Business is the single-largest factor determining your business’s local
search ranking.

Dentists near me

Palo Alto Dental
www.paloaltodental.com

Kyle Luong, DDS

Mountain View Dental Group

www.kldds.com

www.mvdental.com
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Optimizing your Google My Business
profile for more reviews
The more you optimize your Google My Business profile, the better your chances of
ranking high in search results. This in turn helps you get more organic reviews from
customers. So let’s talk about how you can ensure that your GMB profile is getting
more views and more clicks.

Furniture stores near me

Furniture Mill

Furniture-topia

Omnicorp Retail Group
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Step 1: Claiming your business profile

Step 3: Add a Google My Business description

Step 2: Updating your listing with accurate information 

Google My Business allows you to write a 750-character summary of the services
your business provides. Adding this description is a great way to help customers
better understand the value that you deliver. Be honest and upfront about what
your business has to offer, and let potential customers know how your service
differs from the competition.

If your business has been around long enough, you can find your listing simply by
searching for your company’s name. Once you find it, all you need to do is claim 
the profile. Check out our guide on setting up/claiming your Google My Business
profile for more details.

Make sure that your business is updated with relevant information, such as name, address,
hours of operation, phone number and email address. This will make it easier for customers
to find you and get in touch with you.

Phone number

!"#$%"&'()*+,

-./.0'12.3/1 ! !"#!$% "&&%'

https://birdeye.com/blog/how-to-claim-a-business-on-google/
https://birdeye.com/blog/how-to-claim-a-business-on-google/
https://birdeye.com/blog/how-to-claim-a-business-on-google/
https://birdeye.com/blog/how-to-claim-a-business-on-google/
https://birdeye.com/blog/how-to-claim-a-business-on-google/
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Step 4: Add relevant Google My
Business categories 

Once you’ve set up your Google My Business
profile, you can start taking steps to collect
Google reviews from your customers.

Finally, take time to set some relevant Google My
Business categories so that you can rank higher 
in relevant search results. Google allows you to
select up to 10 categories for your business, so
you’ll want to choose any categories that may be
relevant. For example, a realtor that also does
appraisals can choose categories like "real estate
agency" and "real estate appraiser.”
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5 tips to start collecting Google reviews

The best way to make the process of leaving a review easy for a customer is by sending
texts and emails that link directly to your Google My Business profile. That way, all
customers have to do is click the link and leave a review.

Not sure how to get started collecting Google reviews? Here are 5 proven methods that can
motivate customers to start raving about you online.

Send review requests via text/email
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Include review requests at the end of surveys
If you send surveys to your customers, be sure to include a review request at the end that
links to sites like Google. One of our customers, Hughston Clinic, went from 60 to 8000
reviews after they started including a review request at the end of their surveys.

https://birdeye.com/resources/case-studies/hughston-clinic/
https://birdeye.com/resources/case-studies/hughston-clinic/
https://birdeye.com/resources/case-studies/hughston-clinic/
https://birdeye.com/resources/case-studies/hughston-clinic/
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Empower your employees

Include a link to leave reviews in
an email signature 

!

If your employees are spending face-to-face
time with customers, allow them to send review
requests via text and email. If customers have a
personal relationship with the employee, they
may be more inclined to leave a review.

If you’re regularly interacting with your customers
via email, you can include a review request in 
your email signature with a direct link to your
business’s profile on Google My Business. It can be
something as simple as, “Take some time to leave
us some feedback on Google!”
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Set up a landing page for customer reviews
!

Now, let’s talk about three things you absolutely shouldn’t do.

Set up a landing page on your website that shows off your online reviews, and provides
customers with the option to write a review. This is a win-win. Potential customers will see
the opinions of your happy customers. Existing customers will see that you take customer
feedback seriously, and will likely be more motivated to leave a review.

L U M E N  H E A L T H C A R E Home Appointments Our team Our reviews

Our reviews
!"# !"#$%&'(&)*

!-11%."#2) $%&2/3+4$$5
5$6-7*$-./

Write a review

Request appointment
4.9
!"#$%&'(&)*

8

9

!

0

+
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Three things to avoid at all costs

Now that we’ve gotten that out of the way, let’s talk about how to ensure that your
review requests convert better than ever before.

Don’t ask for reviews from current or former employees. According to Google, these
reviews are likely to be biased and may not represent the true customer experience.

Under no circumstance should you ever buy Google reviews. Purchasing reviews from
third-party vendors is against Google’s policy and may even lead to a fine from the FTC.

Avoid review gating, the practice of selectively soliciting reviews from customers who
you’re absolutely sure will leave a positive review. Not only is this against Google’s policy,
but this strategy might also just end up hurting your online reputation. When you’re being
this selective, you might miss out on asking customers who would be happy to leave 
a good review. 

Some businesses resort to the following tactics to collect reviews. We strongly recommend
that you avoid them at all costs. Doing any of the following will lead to a penalty in your
search rankings and may even cause your business to be de-indexed from Google entirely.

Do not buy reviews

Do not gate your reviews 

Do not ask employees to write reviews 

https://birdeye.com/blog/google-birdeye-against-review-gating/
https://birdeye.com/blog/google-birdeye-against-review-gating/
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Sample review request templates

Now, let’s talk about how you can get started sending out review requests to
your customers.

Not sure what exactly to say in your review requests? Let’s look at a couple of templates
that can help you get more Google reviews.

Email template Text template

“Reputation Management was HUGE for us. We originally had a very
negative online image, but with simulas, our happy customers are
leaving reviews and it feels like we've done a complete 180.”

E l e o n o r a  A s h f o r d ,  M E D L I N K  E l e o n o r a  I N C .

!"#$%&'()&*(+&,"((-.$/&)-0&123#-3&4#%3&
#&5(53$4&4(&23#63&)-&#&+36.378&9()+&+3-:($-3-&
7.22&"32:&)-&-3+63&'()&;3443+&.$&4"3&*)4)+38

<.&=>)-4(53+&?#53@A&:23#-3&:+
(6.B3&'()+&
*33B;#,%&;'&,2.,%.$/&4"3&2.$%8&!"#$
%-0

1 new message

!"#$%&'()*+,),-.)/+"0)%12%03%4&%5

!



G
O

O
G

LE
 R

E
V

IE
W

S
: 

T
H

E
 S

IL
E

N
T

 C
LI

E
N

T
 M

A
G

N
E

T
 E

V
E

R
Y

 L
A

W
 F

IR
M

 N
E

E
D

S

18

How to send review requests
There are two methods that businesses typically use to send out these review requests:
manual and automated. Let’s talk about them both, then break down which one may be
a better fit for your business.

If you’re someone who prefers to do everything yourself, that’s great. All you need to do is
find a custom short link to your business’s review page on Google, then send that to your
customers via email or SMS. This makes the process of leaving a review convenient for your
customers — all they have to do is click the link.

How to get new Google reviews manually 

“We had a goal for the last year to increase Google and
other ratings to our individual branches. Utilizing
Simulas has helped with this, and we're receiving more
customer ratings on a weekly basis than we've ever had
before.”

R Y A N  A S H B Y ,  F I R S T  C O L O N Y  M O R T G A G E

https://birdeye.com/blog/how-to-get-google-review-from-your-customers/
https://birdeye.com/blog/how-to-get-google-review-from-your-customers/
https://birdeye.com/blog/how-to-get-google-review-from-your-customers/
https://birdeye.com/blog/how-to-get-google-review-from-your-customers/
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How to automate getting Google Reviews

This is why we recommend that you automate the process of getting reviews.
Let review generation be part of your business, just like sending invoices.

Let’s be real: your team is already swamped with different projects. Sending review
requests to all your customers manually at the end of every business day can 
be time-consuming.

Birdeye is fully integrated with Google, so every step of the review collection process is
automatic. In fact, Birdeye is one of the few companies integrated directly with Google's
private API, which makes the collection process easier than ever.

A review management platform like Birdeye can take care of the whole process for you.
Our platform uses deep-linking to route customers directly to the Google review form in a
single click. This makes the process of writing a review even easier than not writing one.
Birdeye takes care of this process for Google and over 150 other review sites. 

https://birdeye.com/review-generation/
https://birdeye.com/blog/reputation-management-software/
https://birdeye.com/blog/reputation-management-software/
https://birdeye.com/blog/reputation-management-software/
https://birdeye.com/review-generation/
https://birdeye.com/review-generation/
https://birdeye.com/review-generation/
https://birdeye.com/blog/birdeye-google-partnership-integrations/
https://birdeye.com/blog/birdeye-google-partnership-integrations/
https://birdeye.com/blog/birdeye-google-partnership-integrations/
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Why you should respond to
customer reviews
The work isn’t done once a customer has left a Google review. Be sure to respond to all of
your reviews, whether positive or negative. It’s a great way to build customer loyalty and fix
issues before they escalate into bigger problems. Plus, Google has told the world that
responding to reviews positively impacts your SEO.

!"#"$%&'#(&#
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=,&9)$&,'9)&+,8'+)'>))7-,

https://support.google.com/business/answer/7091?hl=en/
https://support.google.com/business/answer/7091?hl=en/
https://support.google.com/business/answer/7091?hl=en/
https://support.google.com/business/answer/7091?hl=en/


1.

2.

3.

Here’s how you can respond to Google reviews.

Sign in to your Google My Business account at business.google.com.

Click the three bars on the left-hand corner and select the location.

Click “Reviews”, and proceed to the ‘Haven’t replied’ section to view all the reviews 
you have not responded to.
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https://business.google.com/
https://business.google.com/
https://business.google.com/


4. Select the review you want to respond to, then click on ‘Reply’ and type out
your response.

Let’s talk about how you can respond to reviews from customers, whether they had a
great experience or a bad one. 
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How to write a perfect review response 
When customers leave reviews, many expect you to leave a response whether they're
happy or frustrated. Of course, positive and negative reviews need to be handled
differently. Here are some tips for leaving the perfect review response in any situation.
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Responding to positive reviews

Here’s how you can respond to Google reviews from your happy customers.

Thank the customer: Thank your customer for leaving feedback. It’s an easy way to
show your appreciation. 

Encourage the customer to return: Let the customer know that you’d be happy to serve 
them again. This can motivate them to return your business in the future. 

Keep it short and simple: There’s no need to leave an essay here. Keep your review 
response short, sweet, and to the point.
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Responding to negative reviews

In some situations, you might get reviews that seem like they didn’t actually come from
your customers. Let’s talk about how you can deal with them.

Responding to customers who are angry and frustrated is slightly trickier. Still, a genuine,
well-crafted and considerate response can motivate these customers to edit or delete
their original review. 

Take a deep breath: While it’s easy to get upset about a negative review, take a deep
breath. Don’t let your emotions get in the way of leaving a productive response. 

Leave a timely response: If you wait too long to respond to a negative review, it might 
be too late to change the customer’s opinion. Aim to respond to a negative review within 
24 hours. 

Take the conversation offline: The best way to get to the bottom of the problem that the 
customer is experiencing is by taking the conversation offline. Provide a phone number or 
an email address where the customer can contact you.
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How to delete Google reviews 

1.

2.

3.

Go to your Google My Business listing

Find the review that you want to dispute

Click the three vertical buttons on the right side of the review, then flag 
as inappropriate

Occasionally, you may get a review from someone who isn’t actually one of your
customers. This might be a confused Google user or a competitor playing dirty. Either way,
it’s likely not an accurate representation of your customer experience. While you can’t
delete a review, you can report it:
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Now let’s take a look at a real business that’s successfully collected and managed
Google reviews. 

It’s important to note that there’s no guarantee that Google will actually delete 
the review. If you see a review that you believe is fake, we recommend leaving a strong
but polite response.
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How Mackin’s
Auto Body uses
Google Reviews 
Mackin’s Auto Body is a 9-location auto collision
repair shop based in Portland. While the business
has been delivering quality services for more than
75 years, Vice President Suzanne Mackin realized
that to win in the digital era, the business needed
to collect more Google reviews. 

Today, Mackin’s Auto Body uses Birdeye to
automatically collect reviews from customers. 
After a customer is serviced, they receive a review
request via text message with links to Google 
and other review sites. Almost immediately, the
company started seeing results. Mackin’s Auto Body
now has more than 17,000 reviews across all of its
business locations.

https://birdeye.com/resources/case-studies/mackins-auto-body/
https://birdeye.com/resources/case-studies/mackins-auto-body/
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“Simulas is great for businesses because it allows us as
owners to manage and see on a daily basis how our
customers are perceiving our customer service. We
receive updates daily so it is an easy way for myself to
view and give immediate feedback, positive or negative,
to our management team.”

S U Z A N N E  M A C K I N ,  M A C K I N ’ S  A U T O  B O D Y

It may sound difficult to manage this many reviews, but the company has a strategy.
On the rare occasion that Mackin’s Auto Body does receive a negative review, the
company uses Birdeye to reach out right away. The platform notifies employees
immediately and allows them to respond to reviews from Google and other sites
directly in the Birdeye platform. This ensures that these negative reviews don’t
damage the company’s reputation.

Of course, Mackin’s Auto Body is just one of the 60,000+ businesses that use Birdeye. For
more results and testimonials from happy customers, check out our Results page.

https://birdeye.com/resources/results/
https://birdeye.com/resources/results/
https://birdeye.com/resources/results/
https://birdeye.com/resources/results/
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How Birdeye can help you collect
& manage Google reviews
Today’s customer journey starts with online search. Google reviews are a major factor
determining whether a customer will choose your business — and we can help. Birdeye
helps 60,000 businesses grow their Google reviews and get discovered in search results.
Take some time to speak to a Birdeye Reputation Specialist and find out how we can help
your business be found, be chosen, and be the best.

Schedule some time to speak to our online reputation experts to learn why more than
60,000 businesses trust Birdeye. Send us an email at support@simulas.in, call us at
+1(408) 715-3635 visit us on Simulas.in.

Are you ready to get more Google reviews?

https://calendly.com/harsh-sanghvi/
mailto:sales@birdeye.com
tel:18005613357
https://birdeye.com/
mailto:sales@birdeye.com
mailto:support@simulas.in
mailto:sales@birdeye.com
tel:+1(408)%20715-3635
https://birdeye.com/
https://simulas.in/
https://birdeye.com/

